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Abstract: This research paper aims to provide an overview of the factors that influence 

consumer preferences in agritourism, as well as examining consumer and stakeholder 

perceptions of agritourism and rural tourism. Previous research on consumer preferences 

in agritourism has highlighted the importance of authenticity, thrill-seeking behaviour or 

alternatively, relaxation and education opportunities for families, and the willingness of 

consumers to purchase fresh produce from farmers. Additionally, consumers enjoy 

spending their time in open spaces and feeling closer to nature. Our analysis of previous 

research in the field of agritourism reveals several trends that can significantly impact the 

performance of agritourism businesses. 
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INTRODUCTION 

Agritourism has garnered significant attention in recent years due to its potential for 

fostering economic development in rural areas [1]. Understanding consumer preferences in 

agritourism is crucial for the success of businesses operating in this sector. This paper aims 

to provide a comprehensive overview of the factors influencing consumer preferences in 

agritourism and explores how these preferences are shaped by the nature of rural tourism 

and the specific experiences it offers. By analyzing existing research in the field, the study 

seeks to illuminate key trends that can significantly impact the performance of agritourism 

businesses. 

As agritourism continues to evolve, it becomes increasingly evident that consumer 

preferences are multifaceted and dynamic. They are influenced by various factors, 

including demographic characteristics, socioeconomic status, and personal values [8]. 

Moreover, the experiential aspect of agritourism plays a crucial role in shaping consumer 

preferences. This entails tourists actively participating in rural activities and engaging with 

the natural and cultural landscape [26]. Therefore, it is not solely the tangible offerings of 

agritourism businesses that hold significance, but also the intangible experiences they 

provide [30]. This paper endeavors to analyze these elements that influence consumer 

preferences in agritourism. 

Additionally, the paper delves into the role of the rural environment and cultural 

heritage in shaping consumer preferences in agritourism. The distinct rural setting and the 

cultural richness of agritourism sites exert a significant influence on the appeal of 

agritourism for consumers [2]. The authenticity of rural life and the cultural narratives 

associated with these sites can greatly impact the perception of agritourism and, 

consequently, consumer preferences [24]. By examining the intersection of these aspects, 

valuable insights into the dynamics of consumer preferences in agritourism can be gleaned. 

Finally, this paper aims to contribute to the ongoing discourse on agritourism by 

providing a holistic view of consumer preferences in this sector. The findings of this study 

are expected to enhance academic understanding and offer practical recommendations for 

businesses in the agritourism sector. By gaining a better understanding of consumer 

preferences, businesses can tailor their offerings to align with these preferences, leading to 
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enhanced customer satisfaction, increased profitability, and sustainable growth of the 

agritourism sector. 

 

MATERIALS AND METHODS 

This study conducts a comprehensive literature review on consumer preferences in 

agritourism and rural tourism, employing a systematic approach and qualitative research 

methods to delve deeply into the subject matter [38]. 

The primary research method employed in this review is document analysis, a 

qualitative technique that involves interpreting and evaluating documents to gain empirical 

insights into the research area. This method is complemented by secondary research, which 

leverages existing studies and data to enhance the breadth and depth of the review. 

The search for relevant literature was conducted using three renowned academic 

databases: Google Scholar, Scopus, and Web of Science. These databases were selected for 

their extensive collection of peer-reviewed articles spanning various disciplines, ensuring a 

comprehensive and diverse selection of literature for review [17]. 

To ensure the retrieval of the most pertinent literature, a careful selection of search 

terms was employed. The primary search terms were "agritourism" and "rural tourism," 

which are the focal areas of this study. However, these terms were used in conjunction 

with other relevant terms such as "consumer preferences," "consumer behavior," and 

"tourist satisfaction". This approach facilitated a broad yet targeted search, encompassing a 

wide range of literature that addresses the various dimensions of consumer preferences in 

agritourism and rural tourism. 

The literature search was limited to studies published from 2000 to the present. This 

time frame was chosen due to the significant changes that have transpired in the tourism 

sector over the past two decades, characterized by a shift towards sustainable and 

experiential tourism practices [31]. Consequently, focusing on literature from this period 

ensures that the review captures current and pertinent insights into consumer preferences in 

agritourism and rural tourism. The selection criteria for inclusion in our analysis were 

based on the relevance of the studies to consumer preferences in agritourism, the quality of 

the research, and the recency of publication. After the screening process, we identified a 

final set of studies that formed the basis of our analysis. 

Following the literature search, the articles underwent thematic analysis, a 

qualitative method that entails identifying, analyzing, and reporting patterns within the data 

[4,5]. This approach facilitated a systematic identification of key themes and trends in the 

literature, thereby providing a comprehensive and nuanced understanding of consumer 

preferences in agritourism and rural tourism. An overview of the relevant research was 

compiled, allowing for the identification of common themes and findings. Different 

perspectives were also documented and presented in a critical manner. The main findings 

are presented in the research and results section of this paper. 

 

RESEARCH RESULTS 

Consumer behavioral theory is a crucial tool for comprehending the factors that 

either restrict or enhance consumers' inclination towards agritourism [6].In this context, 

understanding consumer behavior is of utmost importance when it comes to designing 

experiences that align with consumers' preferences. 

Research focusing on the factors influencing customers' decision to visit 

agritourism farms can yield valuable insights, such as the very important roles that 

motivation and destination image play in the decision-making process of tourists. These 

insights can assist farm operators in tailoring their services to better appeal to the interests 

of potential visitors [40]. 
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Moreover, further exploration is needed to understand the impact of agritourism on 

consumers' local food purchasing behavior, as an integral component of agritourism. 

Investigating this aspect can enable agritourism operators to potentially influence 

consumer behavior, encouraging increased purchases of local produce and subsequently 

fostering local economies [6]. 

Consumer preferences in agritourism have been a significant area of research in 

recent years. The increasing interest in sustainable living and locally sourced food has 

resulted in a surge of visitors to rural areas, eager to experience farm life, participate in 

agricultural activities, and purchase directly from producers [32]. 

Consumer preferences are influenced by a myriad of factors, ranging from personal 

interests to environmental consciousness. For instance, research indicates that consumers 

who prioritize environmental sustainability are more likely to engage in agritourism 

activities such as farm tours, pick-your-own operations, and farmers' markets [25]. 

Moreover, personal interest in food production, animal welfare, and rural lifestyle also 

plays an integral role [18,21] 

The demographic profile of consumers also impacts agritourism preferences. 

Studies show that families with children, for example, are more drawn to farms offering 

educational activities such as animal feeding, crop harvesting, and cooking classes [39,42]. 

On the other hand, older adults or couples without children might be more interested in 

winery tours, farm-to-table dining experiences, or peaceful retreats [13,16]. Other sources 

in the literature highlight that tourists value experiences that allow them to learn new skills, 

such as cheese making or wine tasting. They also appreciate experiences that provide them 

with a deeper understanding of the rural lifestyle and sustainable farming practices [3,35]. 

Furthermore, our analysis revealed that consumers expressed a strong affinity for 

open spaces and a deep-rooted desire to reconnect with nature. The serene and tranquil 

rural environment, the picturesque and scenic landscapes, and the opportunity to escape 

from bustling urban settings were highly valued by consumers in their agritourism 

experiences [7,14]. This finding highlights the importance of preserving and promoting the 

natural beauty and rural charm of agritourism destinations as they significantly contribute 

to attracting and satisfying consumer preferences. Authentic experiences in agritourism 

allow visitors to immerse themselves in the rural way of life. These experiences can range 

from participating in farming activities, such as harvesting fruits or vegetables, to learning 

about traditional farming practices. 

Another significant finding that emerged from the analysis was the diversity of 

consumer preferences in the realm of agritourism. It became evident that different 

consumers sought distinct types of experiences within the agritourism context. For 

instance, some consumers were inclined towards seeking thrill and excitement through 

adventure activities or engaging in outdoor sports [22, 34, 41]. On the other hand, there 

were those who preferred more relaxed and educational opportunities, particularly families 

seeking enriching experiences for their members [23, 34]. In this regard, it is worth noting 

that the theoretical framework proposed by Plog, which classifies tourists on a spectrum 

between allocentrism and psychocentrism, could offer a valuable lens for understanding 

and explaining these diverse consumer behaviors within the agritourism context [28]. 

Plog's theoretical model serves as a cornerstone in the realm of travel and tourism, 

providing an understanding of how people's travel preferences are shaped by their unique 

personality traits, values, and life experiences [9]. This model categorizes tourists into 

three distinct groups: allocentric, psychocentric, and midcentric, each representing a 

spectrum of travel behaviors and preferences [27]. 

Allocentric tourists, characterized by outgoing and self-confident behavior, are 

often early adopters of new and unusual travel destinations. These individuals seek 
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adventure and cultural immersion, often choosing to explore unfamiliar territories before 

they become popular amongst the masses [9]. 

On the other hand, psychocentric tourists are less adventurous. They prefer the 

comfort and familiarity of known destinations and experiences, often returning to the same 

places and activities during their trips [9]. 

Midcentric tourists represent those who fluctuate between these two extremes, 

embodying traits from both categories [28]. This classification system, when viewed as a 

bell-shaped curve, illustrates the rise and fall of a destination's popularity, correlating 

directly with the types of tourists it attracts [19]. 

Plog's model, as seen in fig. 1, is commonly referenced in tourism and hospitality 

literature, reinforcing the need for a comprehensive understanding of tourist behavior and 

preferences in developing successful, sustainable agritourism experiences [12,15,29]. 

 

 
Figure 1. The spectrum of psychocentism and allocentrism 

 

However, it's not just the consumer's characteristics that influence preferences. The 

type, quality, and novelty of agritourism offerings also play a crucial role. Farms that 

provide unique experiences, high-quality products, and excellent customer service are 

more likely to attract and retain visitors [36,37] 

Quality service in agritourism goes beyond providing basic amenities. The quality 

of interaction between hosts and visitors plays a significant role in defining the quality of 

service. Visitors appreciate it when hosts show genuine interest in their well-being. This 

includes giving them the opportunity to participate in farm routines, providing detailed 

information about the farm and its processes, and offering a comfortable stay [10,20]. 

In addition to understanding consumer behavior, agritourism operators should also 

consider the effect of the environment on visitors. Studies have found that people who visit 

natural environments have improved mental wellbeing [33]. This suggests that agritourism 

operators can benefit from creating experiences that prioritize the natural elements of their 

farms. Furthermore, research has shown that when people are immersed in nature, they are 

more likely to be motivated to support sustainable practices [11]. Thus, by emphasizing the 

environmental aspects of their farms, agritourism operators may be able to increase 

consumer support for sustainable development in the local area. 

 

CONCLUSIONS 

 

Agritourism has gained attention for its potential to foster economic development in 

rural areas. Understanding consumer preferences in agritourism is crucial for business 

success in this sector. This paper provides an overview of factors influencing consumer 
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preferences and explores how they are shaped by rural tourism and specific experiences. 

Consumer preferences are multifaceted and dynamic, influenced by demographics, values, 

and experiences. The natural environment and cultural heritage of agritourism sites 

significantly impact consumer preferences. 

To study consumer preferences, a comprehensive literature review was conducted 

using document analysis and secondary research. The analysis identified key themes such 

as the importance of authenticity, diverse consumer preferences, and the desire to 

reconnect with nature. The findings highlight the importance of tailoring offerings to align 

with consumer preferences. 

Quality service and the novelty of agritourism experiences are crucial factors. 

Farms providing unique experiences, high-quality products, and excellent customer service 

attract and retain visitors. The quality of interaction between hosts and visitors is also 

important. Environmental factors play a role, as visits to natural environments improve 

mental well-being and can motivate support for sustainable practices. 

This study contributes to the understanding of consumer preferences in agritourism 

and provides practical recommendations for businesses. However, limitations exist, such as 

the reliance on existing research and the exclusion of other stakeholders. Future research 

could explore emerging trends and consider the perspectives of farmers and policymakers. 

In conclusion, understanding consumer preferences is essential for agritourism 

businesses. By considering the diverse factors that shape these preferences, businesses can 

design authentic experiences that meet consumer needs. The natural environment, cultural 

heritage, and quality of service play significant roles in attracting and satisfying 

consumers. This research enhances understanding and provides guidance for the 

sustainable growth of the agritourism sector. 

 

REFERENCES 

 

[1]. ADAMOV T., IOLACR. C, IANCU T., BRAD I., PEȚ E., POPESCU G., 

ȘMULEAC L., 2020, Sustainability of agritourism activity. Initiatives and challenges in 

romanian mountain rural regions, Sustainability, 2502  

[2]. ADAMOV T., PÎRVULESCU L., PEȚ E., POPESCU G., CIOLAC R., 2022, 

Research regarding the analysis of agritourism potential of Gorj County, Lucrări Științifice 

Management Agricol, 118  

[3]. BARBIERI C., 2022, Agritourism, 78-81 

[4]. BAUM T., CHEUNG C., KONG H., KRALJ A., MOONEY S., NGUYỄN THỊ 

THANH H., RAMACHANDRAN S., DROPULIĆ RUŽIĆ M., SIOW M.L., 2016, 

Sustainability and the tourism and hospitality workforce: A thematic analysis, 

Sustainability, 809 

[5]. BERBEKOVA A., UYSAL M., ASSAF A.G., 2021, A thematic analysis of crisis 

management in tourism: A theoretical perspective, Tourism Management, 104342 

[6]. BRUNE S., KNOLLENBERG W., STEVENSON K.T., BARBIERI C., 

SCHROEDER-MORENO M., 2021, The influence of agritourism experiences on 

consumer behavior toward local food, Journal of Travel Research, 1318-1332 

[7]. CHASE L., 2019, Agritourism and quality-of-life for farmers, Best Practices in 

Hospitality and Tourism Marketing and Management: A Quality of Life Perspective, 337-

352 

[8]. CIOLAC R. M., POPESCU G., ADAMOV T., MARIN D., 2022, Research 

regarding tourists interest for agritourism. Case study apuseni mountains, Lucrări 

Științifice Management Agricol, 137 



FACULTATEA DE MANAGEMENT AGRICOL 

200 

[9]. CRUZ-MILAN O., 2018, Plog’s model of personality-based psychographic traits in 

tourism: A review of empirical research, Tourism planning and destination marketing, 49-

74 

[10]. DAUGSTAD K., KIRCHENGAST C., 2013, Authenticity and the pseudo-

backstage of agri-tourism, Annals of Tourism Research, 170-191 

[11]. DEVILLE N.V., TOMASSO L.P., STODDARD O.P., WILT G.E., HORTON 

T.H., WOLF K.L., BRYMER E., KAHN P.H., JR,  JAMES P., 2021, Time spent in 

nature is associated with increased pro-environmental attitudes and behaviors, Int J 

Environ Res Public Health,  

[12]. FAN D.X., 2020, Understanding the tourist-resident relationship through social 

contact: Progressing the development of social contact in tourism, Journal of Sustainable 

Tourism, 1-19 

[13]. FLABIANO C., SANTOLO S.D., 2002, Agritourism in friuli-vg, Notiziario ERSA, 

44-47 

[14]. FLANIGAN S., BLACKSTOCK K., HUNTER C., 2015, Generating public and 

private benefits through understanding what drives different types of agritourism, Journal 

of Rural Studies, 129-141 

[15]. GOELDNER C.R., 2016, Stanley c. Plog–a renowned travel market researcher, 

Anatolia, 120-125 

[16]. GOVINDASAMY R.,  KELLEY K., 2014, Agritourism consumers’ participation in 

wine tasting events: An econometric analysis, International Journal of Wine Business 

Research, 120-138 

[17]. HARZING A.-W., ALAKANGAS S., 2016, Google scholar, scopus and the web of 

science: A longitudinal and cross-disciplinary comparison, Scientometrics, 787-804 

[18]. HERNÁNDEZ MOGOLLÓN J.M., CAMPON-CERRO A.-M., LECO F., A. 

PEREZ-DIAZ, 2011, Agricultural diversification and the sustainability of agricultural 

systems: Possibilities for the development of agrotourism, Environmental Engineering and 

Management Journal, 1911-1921 

[19]. HO G.K., MCKERCHER B., 2015, A review of life cycle models by plog and 

butler from a marketing perspective, Destination Marketing, 145-154 

[20]. HOLLAS C.R., CHASE L., CONNER D., DICKES L., LAMIE R.D., SCHMIDT 

C., SINGH-KNIGHTS D., QUELLA L., 2021, Factors related to profitability of 

agritourism in the united states: Results from a national survey of operators, Sustainability, 

13334 

[21]. JĘCZMYK A., UGLIS J., STEPPA R., 2021, Can animals be the key to the 

development of tourism: A case study of livestock in agritourism, Animals (Basel),  

[22]. KHANAL A.R., HONEY U., OMOBITAN O., 2020, Diversification through ‘fun 

in the farm’: Analyzing structural factors affecting agritourism in tennessee, International 

Food and Agribusiness Management Review, 105-120 

[23]. LAGO N., 2017, Tourism demand and agriculture supply: Basis for agritourism 

development in quezon province, Asia Pacific Journal of Multidisciplinary Research, 1-9 

[24]. LAMIE R.D., CHASE L., CHIODO E., DICKES L., FLANIGAN S., SCHMIDT 

C, STREIFENEDER T., 2021, Agritourism around the globe: Definitions, authenticity, 

and potential controversy, Journal of Agriculture, Food Systems, and Community 

Development, 573–577-573–577 

[25]. LECO F., HERNÁNDEZ J.M., CAMPÓN A.M., 2013, Rural tourists and their 

attitudes and motivations towards the practice of environmental activities such as 

agrotourism, International Journal of Environmental Research, 255-264 

[26]. LIANG A.R.-D., HSIAO T.-Y., CHEN D.-J., LIN J.-H., 2021, Agritourism: 

Experience design, activities, and revisit intention, Tourism Review, 1181-1196 



LUCRĂRI ŞTIINŢIFICE, SERIA I, VOL. XXV (1) 

201 

[27]. LITVIN S.W., 2006, Revisiting plog’s model of allocentricity and psychocentricity... 

One more time, Cornell hotel and restaurant administration quarterly, 245-253 

[28]. LITVIN S.W., SMITH W.W., 2016, A new perspective on the plog psychographic 

system, Journal of Vacation Marketing, 89-97  

[29]. MASON P., 2020, Tourism impacts, planning and management, Journal,  

[30]. MORALES-ZAMORANO L.A., CAMACHO-GARCÍA A., BUSTAMANTE-

VALENZUELA A., SUAREZ-HERNÁNDEZ A., HOLGUIN-MORENO O., 2020, 

Intangible resources in sustainable agritourism: As a competitive advantage, J Bus Econ,  

[31]. POPESCU G., POPESCU C.A., IANCU T., BRAD I., PEȚ E., ADAMOV T., 

CIOLAC R., 2022, Sustainability through rural tourism in moieciu area-development 

analysis and future proposals, Sustainability, 4221 

[32]. PRZEZBÓRSKA-SKOBIEJ L., SZNAJDER M., SCRIMGEOUR F., 2009, 

Agritourism Journal 

[33]. REZAEI M., KIM D., ALIZADEH A., ROKNI L., 2021, Evaluating the mental-

health positive impacts of agritourism; a case study from south korea, Sustainability, 8712 

[34]. SANTUCCI F.M., 2013, Agritourism for rural development in Italy, evolution, 

situation and perspectives 

[35]. SCZYGIOL M., MRDALJ V., BRKOVIĆ D., 2018, The combination of cheese 

dairy and agri-tourism as a way of doing business in rural areas–case study, European 

Journal of Service Management, 307-312 

[36]. STREIFENEDER T., HOFFMANN C., CORRADINI P., 2022, The future of 

agritourism? A review of current trends of touristic commercialisation in rural areas, The 

Annals of Regional Science, 1-27 

[37]. SUHARTANTO D., DEAN D., CHEN B.T., KUSDIBYO L., 2020, Tourist 

experience with agritourism attractions: What leads to loyalty?, Tourism Recreation 

Research, 364-375 

[38]. TAWFIK G.M., DILA K.A.S., MOHAMED M.Y.F., TAM D.N.H., KIEN N.D., 

AHMED A.M., HUY N.T., 2019, A step by step guide for conducting a systematic review 

and meta-analysis with simulation data, Tropical Medicine and Health, 46 

[39]. TEW C., BARBIERI C., 2012, The perceived benefits of agritourism: The 

provider’s perspective, Tourism Management, 215-224  

[40]. VAN SONG N., THUY V.T.T., VAN LUONG N., QUANG H.V., 2022, 

Influencing factors on customers’ decision to visit agritourism farms: A case study in viet 

nam, Agricultural Sciences, 566-579 

[41]. WEYLAND F., COLACCI P., CARDONI A., ESTAVILLO C., 2021, Can rural 

tourism stimulate biodiversity conservation and influence farmer's management decisions?, 

Journal for Nature Conservation, 126071 

[42]. ZAWADKA J., 2019, Agritourism as a way of spending free time of urban families 

with children, Roczniki Naukowe Stowarzyszenia Ekonomistów Rolnictwa i Agrobiznesu, 

532-541 

 
 


